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Since We Spoke Last

What’s New & Coming Next in Vega

What’s Around the Corner for Vega

Next Sessions: What’s Coming Next for Sierra & Polaris

Continue Our Library Experience Conversation
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• OverDrive

• Hoopla

• CloudLibrary

• Axis 360

• Borrow Box

Electronic & Digital Content MgmtConsortia, Collections, Kiosk

Showcase Pages & BlocksGuides Innovative Mobile for Vega

Vega Discover AVAILABLE NOWAVAILABLE NOW

Showcase Blocks

91 15,000,000 4,000,000
CUSTOMERS POPULATION SERVED SEARCHES A MONTH
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The New York Public Library serves an exceptionally diverse audience, and it was 

important for us to implement a catalog that offered an intuitive and thoughtful 

design for patrons of all ages. The Vega Discovery system is an accessible, 

modern platform that enables our users to find and check out materials easily. 

With its ability to support more languages and consolidate content, the Library is 

able to better highlight materials that may be of interest to our patrons.

– Stephen Betts
Director of Library Services Platforms at New York Public Library
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LX Starter COHORTS ONBOARDING NOWCOHORTS ONBOARDING NOW
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LX Starter COHORTS ONBOARDING NOWCOHORTS ONBOARDING NOW

40 500,000+ 75%
CUSTOMERS NOTICES SENT AVERAGE OPEN RATE
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LX Starter Accelerator Lab
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Expanding Your 

Reach
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AVAILABLE NOWAVAILABLE NOWAVAILABLE NOWAVAILABLE NOW
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Vega Promote Vega Program

58% 6,000
AVERAGE OPEN RATE AVERAGE BOOKINGS PER MONTH
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OTHER CUSTOMERS

11

We’re excited to continue our longstanding relationship with Innovative by providing our 

patrons and staff with this new platform to create, manage, and register for the many 

programs and events MCPL offers. As we prepared to go live with Vega Program, we were 

extremely impressed not only with the modern features and user experience it provides, but 

also with how responsive Innovative’s team has been to our feedback and requests.

- Sophia Serlis-McPhillips
Middle Country Public Library Director
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A Few of Our Vega Libraries
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Visit Us in the Booth!
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Appealing to Diverse Needs
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nim·ble

(Of the mind) quick to comprehend

Quick and light in movement or action; agile.
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Digital & Hybrid Shift
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Changing Demographics
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The Financial Brand © November 2022 SOURCES Multiple

1930s 1940s 1950s 1960s 1970s 1980s 1990s 2000s 2010s

Millennials
Born 1981-1996

27-42

Silent 
Born 1928-1945

78-95

Boomers
Born 1946-1964

59-77

Gen X
Born 1965-1980

43-58

Gen Z
Born 1997-2012

11-26

1930 1940 1950 1960 1970 1980 1990 2000 2010 2020

Gen 

Alpha
Born 

2013

Digital NativesDigital Natives21.8%

19.9%22.0%

20.3%

8.4% 7.6%

2021 Census data2021 Census data

Boomers

Gen X

Gen Z

Alpha

Silent generation

Millennials

More than 50% of 
the US population
More than 50% of 
the US population
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Millennials and Gen Z are the most diverse generations –

Gen Z first in US where more than half are not White

Trends We 
Expect to Impact 
the Library
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Half of Gen Z are adults and prefer imagery (Instagram), 

video (YouTube & TikTok) and curating their own 

experiences (Netflix, Disney+, Hulu, YouTube)

Generation Z statistics on screen time show 71% of all 

teens spend three or more hours per day watching video

Gen Z is not as interested in 4-year degrees, looking for 

cheaper options to build a career and know they need to 

stay flexible with 70% believing the job they first have will 

not be there in 20 years

Sources: Truelist https://truelist.co/blog/generation-z-statistics/

Hootsuite https://blog.hootsuite.com/gen-z-statistics/

https://truelist.co/blog/generation-z-statistics/
https://blog.hootsuite.com/gen-z-statistics/
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Younger 
Generations are 
Choosy & Visual 

19

55% of the Gen Z population chooses eco-friendly and 

socially responsible brands

60% think digital first impressions are more important than 

in-person ones

64% look up a local business’ website before shopping or 

visiting in-person

97% of all Generation Z individuals learn about new 

products from social media

Less than one-third of Generation Z-ers are willing to share 

information regarding their private life with a brand

85% prefer chat or automated customer service 

interactions over phone calls

Sources: Truelist https://truelist.co/blog/generation-z-statistics/

Hootsuite https://blog.hootsuite.com/gen-z-statistics/

https://truelist.co/blog/generation-z-statistics/
https://blog.hootsuite.com/gen-z-statistics/
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Current Issues
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N O W
Speed of NOW!

#IUG2023
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ILS Benefits
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Your Path to Nim·ble
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Improved Experience
New & Coming Next

#IUG2023
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Idea Exchange

26

Please Vote, Comment, Rate Importance! 

NEW!
AVAILABLE NOW



#IUG2023#IUG2023 27

Configurable Home Page
NEW!

AVAILABLE MAY 2023
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Carousels
Showcase Groups

Author
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Configurable Header & Footer
NEW!

AVAILABLE NOW
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Search Results Display
NEW!

AVAILABLE MAY 2023
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Innovative Mobile Updates
NEW!

AVAILABLE JUNE 2023
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Kids Catalog
COMING NEXT

AVAILABLE AUGUST 2023
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Search Updates
COMING NEXT

AVAILABLE Q3 – Q4 2023
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OAI-PMH
COMING NEXT

AVAILABLE Q4 2023
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Play and See More at Our Booth
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Vega Promote Web
INTRODUCING

AVAILABLE JUNE 2023
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Built for the 
Digital Age

NO CODING REQUIRED

Built for the 
Digital Age

NO CODING REQUIRED

IntegratedIntegrated Worry Free
FAULT TOLERANT

Worry Free
FAULT TOLERANT

World Class 
Security & 

Infrastructure

World Class 
Security & 

Infrastructure

Special 
Enterprise 
Agreement

Special 
Enterprise 
Agreement

*PCI DSS Level 1, Soc 2 Type 2 and many ISOs; compliant with GDPR, CCPA, LGPD

Improve Your Online & Digital Presence

#IUG2023
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In Progress

Be Our Guest

Visit our booth for a demonstration or 
test it out for yourself with our hands-on stations
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What’s 

Around 

the Corner

In Progress

Around the Corner

#IUG2023
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‘Just for You’ Automated 

Promotions & Communications

Enhanced Patron Self-

Service

Library Analytics Platform

Patron Management Workflows & Chat ‘Tailored for Me’ Search & Views 

Complete View of a Patron

‘Meet Me Where I Am’ 

Messaging: SMS, Push, Social

LX Starter Continued

#IUG2023
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Transition
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Nim·ble at the Speed of NOW!
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Beyond the Stratosphere:

Polaris Roadmap for Success

Phoenix A/B/C Combined: 3:30 – 4:30 pm

Building on a Strong Foundation:

Sierra Roadmap for Success

Phoenix D/E Combined: 3:30 – 4:30 pm

Additional Sessions & Events

More About Vega & Our Latest Product Updates

Calendar of Dreams: If You Manage It 

with Vega Program, They Will Come 

Ahwatukee

Friday, May 12 – 9:00 am

Out of MARC Emerges

BIBFRAME with Vega Discover

Ahwatukee

Friday, May 12 – 10:30 am

Vega Discover Overview

Phoenix A

Friday, May 12 – 9:00 am

Don’t Dream It, Be It:

Engage Your Audience with Vega Promote

Phoenix A

Friday, May 12 – 10:30 am

Vega Discover Staff Settings Refresh

Phoenix A

Friday, May 12 – 1:30 pm

Hopelessly Devoted to Users:

Sierra’s Year in Review

Phoenix B

Friday, May 12 – 9:00 am

LX Starter

The Rise of ILS Notices

Phoenix A

Friday, May 12 – 4:30 pm

If I Ran the Zoo or:

How an Idea Becomes a Product

Phoenix A

Saturday, May 13 – 9:00 am

Oh, the Places We’ve Gone:

Polaris’ Year in Review

Paradise Island

Saturday, May 13 – 9:00 am

Ask Me Anything

Leadership Edition Panel Q&A

Phoenix A

Friday, May 12 – 3:00 pm

All Conference Reception

Wear Orange

Phoenix A/B/C Combined

Thursday, May 11 – 8:00 – 10:00 pm

The Art of Change Management: Weather 

the Storm with Your Team and Sanity Intact

Deer Valley

Saturday, May 13 – 10:30 am
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